
 

Travelport celebrates first NDC-booked travelers on Qantas 
 

 NDC booking capabilities to be extended gradually to agencies across Australia and New Zealand 
from April 

Melbourne, Australia, 19 March 2021: Worldwide travel retail platform Travelport has started the roll out 
of bookings on Qantas using IATA’s New Distribution Capability (NDC) – the very first such trips enabled by 
a global distribution system (GDS). The milestone comes ahead of NDC booking capabilities being extended 
gradually to agencies across Australia and New Zealand from April. 
 
Early adopters ATPI and Maxim’s Travel, using Travelport’s leading-edge technology, issued the first Qantas 
NDC tickets via Smartpoint, Travelport’s agency desktop solution. The first passenger to fly via an NDC 
booking traveled from Sydney to Melbourne on 18 March. 
 
With both Smartpoint and Travelport’s API connection now capable of booking Qantas’ NDC content, this 
successful step marks one of the final milestones in Travelport’s partnership with Qantas to launch its NDC-
enabled Qantas Distribution Platform for agents. Starting from April, Travelport-connected agents in 
Australia and New Zealand who have signed up to the Qantas Channel will gradually be able to make NDC 
bookings using Smartpoint or Travelport’s API, with key servicing functions including refunds, automated 
exchanges, and schedule changes, now fully supported in Smartpoint. 
 
“Passengers actually traveling on journeys created via NDC are the best testament to the rigorous efforts 
that Qantas, Travelport, ATPI, Maxim’s Travel and all our test agencies have invested in successfully 
enabling modern travel retailing,” said Kyle Moore, Head of Customer Strategy at Travelport. “Sharpening 
our customers’ competitive edge by giving them access to unique and personalized content - exactly as we 
are doing today with Qantas - is a key part of Travelport’s next generation platform being the best travel 
retailing platform available in the marketplace.” 
 
“Despite the significant impact of COVID on airlines globally, Qantas remains committed to progressing our 
NDC program with our key partners like Travelport,” said Igor Kwiatkowski, Qantas Executive Manager, 
Global Sales & Distribution. “We’ve launched a number of new features in recent months, including special 
price offers for our Frequent Flyers and the ability for agents to help their customers purchase carbon offsets. 
These benefits are all designed to deliver richer content and a better experience for our customers and 
agency partners.” 
 
ATPI International Board Director Peter Muller commented, “ATPI is excited to be at the forefront of 
delivering NDC content in Australia in partnership with Travelport, with the first flown NDC booking. As a 
developer of travel technology ourselves, our focus is always on providing the best fares and leading 
technology products. We fully embrace the new distribution age and the benefits that value, choice and 
flexibility offer our valued clients.” 
 
NDC bookings made through the Qantas Distribution Platform will empower agencies to deliver more 
enriched and personalized experiences for travelers. Travelport was the first GDS to make an NDC 
connection to Qantas and has since worked with the carrier and a number of agencies to progressively 
integrate NDC content into the agent workflow for Travelport desktop and API customers. 
 
NDC is a critical part of Travelport’s multisource content strategy. This latest milestone builds on Travelport’s 
momentum in leading the introduction of NDC capabilities for the industry. Travelport was the first GDS to 
make a live NDC booking in October 2018 and is already connected to several airlines’ NDC content. 
 
About Travelport  
 
Travelport is a worldwide travel retail platform. Our next-generation marketplace connects buyers and sellers 
that share our passion for delivering exceptional travel experiences. Unconflicted and independent, we are 
reinventing a simpler future for travel’s complex ecosystem. We are a truly global company, operating in over 
180 countries. Our headquarters are in London, United Kingdom. 

http://www.travelport.com/


 

 
To learn more about Travelport, visit www.travelport.com 
Connect with Travelport on Social Media – LinkedIn, Twitter, Facebook  
 
About ITQ 
 
InterGlobe Technology Quotient (ITQ), a strategic business unit of InterGlobe Enterprises, holds leadership 
position in travel technology industry with its avant-garde travel technology solutions. Bringing nonpareil 
inventory options to travel agents’ desktops and mobile phones, ITQ renders the process of travel booking 
and agency management, seamless. A sole distributor of Travelport in 6 markets across APAC region 
including India and Sri Lanka, ITQ invigorates the connection between travel agents and airlines through a 
vast network of data. 
 
With innovation fuelling its operations since 2005, ITQ has been technologizing travel agents with inventory, 
interface and intelligence by being the neural system of travel agencies in India. Connected to nearly 200,000 
agency terminals, ITQ serves over 13,000 customers, including travel management companies, online travel 
agencies and retail agencies, in almost 400 cities while providing unparalleled assistance through 24X7 
helpdesk. 
 
For more information on ITQ and its business and financial solutions, visit www.itq,in 
Connect with ITQ on Social Media – LinkedIn, Twitter, Facebook, YouTube 
 
For any media related queries, please get in touch with our marketing team: 
 
Taruna Soni 
Head – Marketing, ITQ 
Taruna.soni@itq.in | +91 124 428 4800 
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